
DAVID BROWN  
& ANDREW BOLTON

THE SECRETS TO HIGH-IMPACT CONTENT



1 90% of enterprise marketers don’t believe they are correctly measuring content performance.
Justify the value of content by first developing content measurement frameworks aligned with real business outcomes.

2 Business outcomes are observable changes in performance that can be attributed to content.
Measure content impact  through tactics, KPIs and objectives, all which ladder up to ultimate business objectives.

3 Advanced content impact measurement provides a direct path for content optimization.
Build your content governance programs from an enterprise-wide understanding of real content impact.

4 Corrosive content attracts traffic but undermines true business outcomes.
Revise or retire corrosive content and focus promotion on assets that deliver both high traffic and high business impact.

5 Most content Kpis are not connected to any legitimate measures of success.
Use a balance of leading/lagging indicators to know how things are going sooner rather than later.

5 POINTS TO REMEMBER AND 5 ACTIONS TO TAKE


