
JARED ROY
MANAGING EXPECTATIONS IN CUSTOMER MOMENTS 

THROUGH A DATA FOCUSED CRM STRATEGY



1 73% of customers expect companies to understand their unique needs and expectations
Reframe your thinking from a channel perspective or a journey perspective to a moment orientation.

2 The average organization has 900 applications, with only 1/3 connected to one another.
Recognize the link between customer expectations, your data capabilities and technology disconnectedness.

3 89% of organization leaders struggle with data silos 
Take stock of what those silos prevent you from knowing about your customer and from achieving in your market.

4 Data experts separate the signal from the noise. Marketers turn the signal into action.
Collect data signals for the moments that matter, then show up in those moments for your customers.

5 The future of marketing is prompt-driven.
Learn the components of a strong AI prompt: context, specific information and customer intent.

5 POINTS TO REMEMBER AND 5 ACTIONS TO TAKE


