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1 Fewer than 20% of traditional organizations consider themselves Financially mature.
Build your digital transformation around changing legacy back-office systems and operations.

2 Volatility is top of mind for businesses and consumers both.
AI can be an enabler of resilience for brands. Embrace it as a strategic advantage, not just a technological one.

3 A key area brands can put AI to work is in personalization of client experiences.
Seek out and get inspired by examples of AI helping personalize investment recommendations, customer care 
communications and more.

4 AI Technology isn’t a new product. It’s a new way technology can solve problems.
Demonstrate a willingness to change and adopt AI. Leadership can’t keep these changes at arm’s length and expect 
others to embrace them.

5 Organizations risk a loss of empathy when on a quest for technology.
Pair human understanding, listening and solutions with any application of AI for meeting our clients’ needs.

5 POINTS TO REMEMBER AND 5 ACTIONS TO TAKE


