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AND IF I WERE YOU



1 Sustainable content marketing depends on assets you can brand and control.
Create or acquire relevant content on channels you can truly own, such as email lists, courses, podcasts and blogs.

2 Your employees could be your top influencers—and they’re often ready to do it.
Grow employee creators, supporting them as subject matter experts and setting them up to produce consistently.

3 Audiences still travel widely for unique, in-person experiences.
Pair content programs with unforgettable physical experiences that reinforce your message and engage visitors directly.

4 Three-quarters of Americans read print magazines.
Double down on print, which gives 100% deliverability for the content you produce.

5 Content marketing is the only type of marketing that delivers value outside of product.
Turn this value into audience loyalty and growth using assets you can control.

5 POINTS TO REMEMBER AND 5 ACTIONS TO TAKE


