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1 In 2024, we’re seeing a 60 percentage point trust gap between consumers and brand leadership.
Factor trust itself into goals and KPIs for your brand—because consumers remain loyal to brands they trust.

2 content consumption is up as consumers look for answers to global challenges.
To grow trust with your audience, shift your content focus from selling to supporting them.

3 61% of consumers have recommended a trusted brand to people in their circle of influence.
Become that trusted, recommended brand with a focus on solving consumer problems across demographics.

4 Trusted brands build their audience’s confidence.
Create with humans in mind first, evaluating content for ease in self-experience.

5 Whatever the future brings, your content can help.
Create content that authentically addresses real-world challenges through the expertise of your brand.

5 POINTS TO REMEMBER AND 5 ACTIONS TO TAKE


