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1 You can’t truly understand your customers if you reduce them to flat personas.
Dig deeper into the many layers of who individual consumers are.

2 Modern marketing requires moment-based data across thousands of persona permutations.
Combine both identifiers and intent signals to understand the contribution of each touchpoint across multiple channels.

3 Competitor preferences are a goldmine of audience insights
Create mutually exclusive personas based on shared signals and attributes—such as their interactions with competitors.

4 A plethora of data can make it daunting to come to the right insights.
Optimize media spends based the channels where your audiences are most directly, consistently engaged.

5 Understanding your customer’s “why” starts a flywheel of intelligence.
Use conversion paths, channel data, your CRM and various attribution models (not just last touch) to get to that “why.”

5 POINTS TO REMEMBER AND 5 ACTIONS TO TAKE


